Email to VP Marketing - Northern Kentucky University

To: Grahams-J20vpmarketing@nku.edu
Subject: Marketing Data findings & Brief
Message: 
Dear Sir, 
I hope you and yours are in good health. 
Herein attached is a copy of the market findings on a survey among tri-state residents on the familiarity and overall impressions of local universities. The survey covered four leading institutions; the University of Cincinnati, Xavier University, Miami University, and the Northern Kentucky University. The bar graph shows summative data on these two segments.
First, on familiarity, findings suggest a need to raise awareness of our institution in the market. KNU comes second, after the University of Cincinnati (UC), in its popularity.  Despite being in the second place, the gap from the leader is notable. Only a third of respondents were very familiar compared to almost half in favor of UC. Worth noting, NKU performs rather poorly in familiarity within the 50th percentile. To ensure more brand visibility, there is a need to have better numbers to bypass Cincinnati and Xavier Universities. It is vital to move the peak toward the 90th percentile, such as having 68%+ of the market population, acknowledging to be very familiar with NKU.
Then, on the overall impression, NKU appears to be the least performer in the group. For instance, only about a third of respondents put a scale of 4/6 on their impression of NKU compared to market leaders, such as about 36% rating the University of Cincinnati on a scale of 6, followed by Xavier University on the same scale. As it concerns the public's impression of local universities, this data points to a worrying trend. There is not enough messaging content about NKU as expected, and the public has a less than average impression of our institution.
Within the spirit of making accurate and impactful market data-driven decisions, NKU should urgently step up its marketing operations. I would boldly suggest online marketing strategies. One avenue to grow impression and visibility is to invest robustly in internet ads. Our brand's ad campaign should be launched to see more clicks and interactions, translating to higher levels of impression. Besides, more website customization should be undertaken, driving up more social media traffic toward it, which will elevate the conversation rates.
Looking forward to best to efforts to fortify our brand.

Regards
xxxx
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